Alain Heureux — Presidente IAB Europe

IAB Italia Forum 2008 - Milan
« New media lo scenario europeo »
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VISION

THE WORLD OF MARKETING IS CHANGING
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Influence of the Internet on the reputation of brands, products and services online

(Source : Harris Interactive - NetObserver® Europe, June 2007)

"l often trust the opinions of other Internet users before p a4 product or service"

mVisited the blog of a brand or business
Given your opinien about a produgl vice, toinform other Internet users
Talked about a brand or busi Pwith other Internet users
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PERCEPTION OF ONLIS

DVERTISING
RNET USERS

erver® Europe, June 2006)

BY EUROPEAN

"Adverising on the internet has helped
dizcover new procucts ang o

"Advertising on the internet has helped me to make
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EXECUTIVE SUMMARY

In the coming five years, the number of Europeans shopping online will grow from 100 million to

174 million. Their average yearly Net retail spending will grow from around €1,000 to €1,500, as UK Net
consumers outspend even their US counterparts online. Overall, this will cause European eCommerce
to surge to €263 billion in 2011, with travel, clothes, groceries, and consumer electronics all above the

€10 billion per year mark.

hetter purchasing decisions™
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Consumer Iin control

More marketing litterate

Desire for more autonomy
and uniqueness

Less trusting
More critical, skeptical

Even indifferent




Personalisation
benefit of digital media
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MISSION

IS STILL THE SAME BUT THE TOOLS HAVE
CHANGED
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Consumer dialogue lifecycle ....

CAPTURE PERMISSION CONVERSION ONE to ONE COMMUNITY

ATTENTION MARKETING MARKETING MARKETING MARKETING

STRANGERS FRIENDS CUSTOMERS SUPERCUSTOMERS AMBASSADORS
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THREAT

THE REGULATOR IS WORRIED
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Freedom

Restraint
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mmm) SITUATION
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Growth of 52%

€12.000 - ' ' 0
Like for like growth of 40% £10,956 million
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€ 16.000

€ 14.000
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€11,545m

€7,213 m

B USA

€ 10,956

2006
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€ 14,505 m

2007
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€17/5m
1%
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OEmail €22 €32 €34 €9 €15 €18 €6 €5 €15 €13 €3 €2 €2 €1 €0
OSearch €2.202 | €1.071 | €310 € 366 € 205 €238 €216 €50 €81 €42 €37 €62 €48 €10 €3
B Classifieds| € 796 € 560 €224 €163 €150 €77 €96 € 140 €138 €45 €31 €27 €29 €0 €0
ODisplay € 805 €837 €430 €190 €290 €150 €112 €159 € 107 €113 €69 €32 €41 €20 €7
3
B 18
t =
1dD:

@ The European Trade Association of the digital and interactive marketing industry representing the National associations and Corporate members



b

-

Industry category breakdowns for display spend in top 6 countries
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= UK 10.4% 12.3% 9.7% 19.2% 4.8% 15.3% 6.9% 4.6% 2.4% 2.1% 0.0% 2.8% 0.0% 0.2% 0.3%
= France 12.5% 14% 16.7% 7.0% 110% 6.0% 11.4% 9.6% 2.0% 3.3% 12% 0.6% 0.3% 0.2% 11%
= Germany 16.2% 10.7% 9.2% 8.6% 5.5% 7.9% 13.9% 6.5% 0.7% 17% 0.8% 0.8% 0.3% 10% 0.1%
= Italy 19.6% 11.1% 15.9% 8.3% 6.1% 9.8% 3.8% 7.1% 2.7% 17% 13% 0.0% 0.2% 13% 0.0%
= Netherlands 13.4% 13.3% 10.0% 4.0% 112% 7.7% 79% 59% 7.5% 11% 4.7% 22% 3.2% 0.2% 10%
17.5% 13.1% 10.0% 9.1% 16.9% 2.8% 3.8% 7.9% 3.8% 14% 17%

= Spain

Source: IAB Europe/PwC ©
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mmm) |AB EUROPE

HOW CAN WE HELP...
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November 2008 :

Established countries :
-18 countries with over 90 staff
-more than 5000 member companies

New countries in 2009 :
-5 countries closing W-Europe
-Russia

Priorities 2009-2010 :
-Public Affairs
-Standardisation
-Benchmarking
-Best Practices
-Press awareness
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2008:

Austria
Belgium
Croatia

Nanmarl
woiiniiairn

Finland
France
Germany
Greece
Italy
Netherlands
Norway
Poland
Romania
Slovenia
Spain
Sweden
Turkey
UK
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Portugal
Ireland
Luxemburg
Hungary

Russia

21

@ The European Trade Association of the digital and interactive marketing industry representing the National associations and Corporate members



Thank you

president@iabeurope.eu and www.iabeurope.eu
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